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AN EXTENDED REVOLUTION

New Solutions for the Many Challenges of Hair Loss
by: Janine Thornhill, for the AHLC

I

recently had the privilege to get acquainted with the co-owners of Di Biase Hair USA, Dale Aho and
Vikki Parman. Dale and Vikki have been a huge supporter of The Link since our premier issue. Now it’s
your turn to get to know them.

AHLC: Could you give us a little background about your company?
DALE: We are the United States distributor for Di Biase Hair of Naples, Italy. Di Biase Hair was founded by Aniello (Nello) Di Biase, whose
family was one of the pioneers in the hair extension industry. With Di Biase Hair, Nello is carrying on the family name and brings decades of
experience, talents, and ideas. Vikki has been a hairdresser for 30 years and is known in the industry as a stylist, educator, business owner
and sales rep. She lives and breathes hair and hair products! She is energized by the free-spirited personalities that inhabit this wonderful
business. In addition to her expertise in extensions, she is also a colorist and is trained in advanced cutting techniques.
I come from a completely different background, having practiced as an attorney for over 30 years. After spending my career solving client
problems and dealing with attorney personalities, I was ready for a new challenge and found it when the opportunity to work with Vikki and
Di Biase Hair came along. With our different styles, backgrounds and experiences, we are able to blend our unique but complementary skills.
It’s been a very rewarding experience
AHLC: How would you describe your business objective?
DALE: Of course we want to continue to grow. We just built a beautiful training facility in
our home state of Michigan and intend to expand with dedicated training centers in other
locations. Through a core of distributors, sales reps and national educators, we are getting to
where we want to be.
VIKKI: But our mission is much broader. Before I began with Di Biase, I realized that the hair
extension market in this country was being under-served. There were a lot of stylists that
would love to be trained but they simply could not afford the training it took. In my opinion,
this contributed to some of the destructive practices that have tarnished the image of the hair
extension industry. Rather than become certified, stylists took other avenues to getting in on
the extension business. That being said, we have made it our mission to be accessible. We hold
certification classes throughout the country, without extraordinary cost. We provide quality.
Not only quality products but quality service and training.
AHLC: What is it that separates the better hair extension companies from the others in today’s
market?
DALE: There are tremendous challenges in the hair extension industry. The processing is
largely a human effort, from selection, to hand drawing, to deciding which hair to include.
Nello himself says you have to realize that this a human business; machines are involved but
so much of it depends on human hands and eyes. Not to mention, there are other factors that
are beyond anyone’s control such as the proliferation of hair products in supplying countries.
Also quality is, to an extent, subjective in any event. But what separates the best is pride, pride
in the product, pride in the service and pride in the education we provide.
For us, that pride derives from the enthusiasm and dedication that Nello brings to his company as well as the extensions his company
produces. When you talk to him, you can hear in his voice and see on his face that he has created something special. When he is showing off
his hair, with that great big smile, he is like a proud father beaming over a child who has just done something very good. He will tell you to
look at the hair for its brightness and feel its softness and texture. Even to smell it for its natural scent of soap. Our extensions don’t have the
slightest hint of odor since our processing uses less chemical treatments than many extension companies. It is this pride in workmanship that
fuels our company. AHLC: What role do hair extensions play within the hair replacement industry?
VIKKI: Of course hair loss comes in different forms and hair extensions can be utilized with success with most of them. The ability to use
extensions depends only on the creativity, training and skill of the provider. Our keratin bonds are flat and light in weight. This makes them
particularly adaptable for work in this field.

One segment of candidates for extensions are women who experience hair loss due to hormonal causes or other factors associated with
aging. For many of these women, adding volume and length can be a rejuvenating experience. We give them back a look that they thought
had permanently disappeared. The transformation can be remarkable. One of our greatest rewards has been working with post-cancer
patients, even those who have experienced scalp cancer. One of our national educators, Toma Rhodes, has a special passion in this area and
is working with us in building advanced training focused on reconstructive work. For these individuals, it is of course necessary that hair loss
has been stabilized after chemotherapy. Because our bonds are flat and already light they can be split many times making the attachment
nearly weightless. This makes it possible to work above the occipital adding volume to the existing hair or to cover those spots where the hair
has been lost. Finally, extensions may sometimes be used as a transition treatment program in some forms of alopecia. This is an area where
the benefits would depend on individual circumstances as determined by the treating health care professional.
AHLC: There is a concern that hair extensions result in traction alopecia. How would you address those concerns?
VIKKI: There is simply no reason that anyone should lose hair due to extensions. It’s all in the training and certification. When hair loss occurs,
it is either because the stylist did not properly apply the bonds, did not properly instruct the client on maintaining the bonds or because
the bonds were improperly removed. A house painter should not perform a medical operation and a non-certified stylist should not put in
extensions. Either would result in damage.
I believe that competency in hair extension application requires, at minimum, a two-day certification program but ideally, the program
should be even longer. It takes time, repetition and guidance to become even basically competent. And you can’t just give a stylist a book to
read for theory and client care. It’s important to go through the training manual in detail as well as to respond toquestions that are bound to
arise. The problem is that there are many stylists out there who are self-taught, learned from a friend or who watched a do-it–yourself video
on YouTube. There are also hair extension companies who contribute to the problem by providing short, inadequate training courses. We
even heard from a stylist that paid $100 to an extension company to receive a certification by phone. These kinds of activities are the heart
of hair loss occurrences from extensions.
AHLC: Di Biase Hair, USA has been an advocate of The Link since its inception. We appreciate your support and look forward to working with
you more. Any closing thoughts?
DALE: We’ve just finished attending the American Hair Loss Council conference in Fort Lauderdale. What a wonderful event that was. We
were totally impressed with the quality of the members and learned so much. Anyone with an interest in hair loss would be well advised to
join the council and attend a conference.
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s with any professional service, it is vitally important to
do the research and to have all the proper training before
offering professional hair extension services to a client who
has undergone chemotherapy treatments. Many clients want
professional salon hair extensions, yet some have hair that
is so damaged it
makes the application challenging. For example,
if the client is a
post-chemotherapy patient, their
hair will be so
fine and delicate
that it will take
an extra careful
application to
make their hair
extensions work
with no damage
to their new hair.

Specialized Education:
As a hair replacement specialist, it is important to become
highly educated on all of the available hair extension and wig
products you use. Read as many articles as you can in major
trade publications and attend hands-on certification and
advanced technique seminars. While most hair extension
companies require certification for bonded applications, you
must stay up-to-date on all of the available services, equipment, techniques and products. Having extra education
improves your credibility.

Hair Loss Consultations:
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for Post-Chemotherap
Patients

A consultation is a very important part of the education
process when helping hair loss and post-chemotherapy
patients achieve their desired image through reconstructive hair extension services. Take the time to listen to their
needs, wants and desires before you offer the best solutions. It is important to share all of the potential customized
service options and after-care requirements with each client.
Your client must have at least two inches of hair to have
professionally bonded hair extensions successfully applied.
Shorter-length hair extensions will need to be used at first.
Your client’s desired hairstyle and look may take a series
of services. It will take time for their own hair to be strong
and long enough to handle shoulder-length hair extensions.

Your consultations should preferably be held in a private room,
where the client will feel comfortable speaking openly. Consultations prior to each visit are the best tool to plan a strategy for
each individual so that the client fully understands the process and hair care strategy. Be clear that short, fine hair needs

hair loss to your client’s ultra-fine hair. The best option
keratin-tipped, fusion-bonded hair extension applied w
To help keep the reconstructive look in the optimal cond
is best to use very small micro-bonds, often no bigger th
a grain of rice. This customized, smaller bond will help t
the bond and keep it light,
preventing any extra stress
client’s hair. Another way t
reduce stress on the client’s
is to flatten the bonds to ev
distribute the weight on th

Marketing Essentials:

monthly touch-ups for both hair color and in order to maintain
their extensions. The bonds of the extensions may become visible if their hair grows out too much. Finally, help your clients’
hair extensions look great and last as long as possible by recommending care instructions along with the best possible shampoos, conditioners, hairbrushes and appliances.

Select The Best Quality Hair Extensions:
One of the most important points to consider when providing a professional hair extension service to post-chemotherapy
patients is the quality of the hair you are using. The best hair
extensions for the post-chemotherapy patient’s baby fine and
delicate hair will need to be lightweight and have a lightweight
bond. The quality of the hair you select is very important after
such a traumatic experience as chemotherapy, as better quality
hair will give your client a much more natural-looking head
of hair. Many hair extension companies treat their hair differently. Some companies chemically bathe the hair and others
use hand-washing techniques. This important factor should be
considered when trying to find the best hair extensions brand
for your specialized services.
Since a post-chemotherapy patient has such delicate hair,
certain bonding techniques should be avoided. You do not want
to ever damage their incoming new and natural hair growth.
Bond types like sticker or adhesive hair, I-tips, and weaves
should be avoided as they may cause extra stress, breakage and

Networking and word-of
referrals are usually the mo
cessful and powerful way to
your clientele. Create speci
service menus, fliers, direct
postcards, email blasts and
ter cards as merchandising
marketing tools to share w
hospitals and medical professionals who treat post-chem
apy patients. Ask how to connect with support groups i
area and offer to visit these support groups as a guest sp
Create presentations that explain your services as well a
and after photographs and testimonials.

Marketing and servicing your chemotherapy and hair
ents will take extra care, education and service, yet the r
are always worthwhile. Hair extensions are a great way t
their self-esteem and confidence as well as to help resto
self-image.
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